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Behind the Scenes:
What Leading Creat
To Grow Audience




An audience Is ...



1. TARGET AUDIENCE

Business Goal:

Get people to know your brand and interested in your

5 Kinds of
AUd ienceS 2. PROSPECTS AND CUSTOMERS

Business Goal:
Get people to buy your products and services

3. CHAMPIONS

Business Goal:
Get audience and customers to talk about your brand and
content




4. MEDIA

Business Goal:

Getaccess to audiences with similar interests (and turn

5 Ki n d S Of their audiences into your audience )
AUd ienceS 5. ADVERTISERS & SPONSORS

Business Goal:
Get partners to buy access to your audience




What is the Content Goal?
Call To Action

_____________________________________________________________________________________________________________________________________________________________________________

EWhat do | want this person to
Know? [awareness]
Think? [acceptance]

Do? [action]

_____________________________________________________________________________________________________________________________________________________________________________

_____________________________________________________________________________________________________________________________________________________________________________




(\ ALEXIS
TARGET AUDIENCE /YHASELBERGER

coaching & consulting

IDEA

Email everybody you know

Entrepreneur
Alexis Haselberger




Target Audience

IDEA

Instagram and TikTok
[social media]

Entrepreneur
Leqwane LynCh The Alerts Daily Newsletter

Alerts Dalily , a sneakerhead newsletter i




TARGET AUDIENCE

IDEA

Engage and comment

Entrepreneur
Dakota Robertson
Growth Ghosts




TARGET AUDIENCE

IDEA

Launch a pre -product

/{ Used to be
Somebaod;

Carl Landau AN
| Used To Be Somebody podcast

Entrepreneur




TARGET AUDIENCE

IDEA

Speaking gigs

Entrepreneur
Tiffany Yu

Diversability




CUSTOMERS

IDEA

30 - minute call for new paid
subscribers

Entrepreneur

Simon Owens

Simon Owens’s Tech and Media
Newsletter




CUSTOMERS

IDEA

Adjust business model

[free and paid, shifted to paid -
only community]

Entrepreneur
Scott Martin

Groundswell Origins




CUSTOMERS

NATI{}NAF_ EEETSELLEFE

People I 'i'
Want to IDEA
Punch in Sell low - cost product

the Throat

Competitive Crafters,

Drop-Off Despots, and
Other Suburban a :‘
Scourges ' XN

Entrepreneur
Jen Mann
People | Want To Punch in the Throat




CUSTOMERS

IDEA

Third -party product platforms
[Teachers Pay Teachers]

Rebecca Powell Designs
i

Entrepreneur
Becky Powell
Sight Words Activities




CUSTOMERS

IDEA

Y - | Toys ‘R’ Us Model

DEVELOPED BY TEACHERS. FUELED BY PASSION. i

[attract teachers; sell to

B/ . |
WORKWITH THE TEAM ! SChOOIS]
| ! v
. PRY ¥ .

Entrepreneur
Jeff Gargas
Teach Better




CHAMPIONS

IDEA

Answer every emall

Entrepreneur
Ryan Sneddon
Naptown Scoop




CHAMPIONS

IDEAS

Digital badges
Merch
Champion kits
Referral rewards

Shoutouts




V.

A Guide to Pricing Your Services So You Can
Unlock a Better Lifestyle

Nine Counterintuitive Moves for
Life-Changing Freelance Income

USTIN L. CHURCH

IDEA

Guesting

Entrepreneur
Austin L. Church
Freelance Cake
Author, Free Money

MEDIA



. 1440 is the knowledge

company for the
intellectually curious. But it

began as an email we sent

to 78 people.

IDEA

Cross - Promotion
aka Swaps

Entrepreneur
Tim Huelskamp

1440 Newsletter

MEDIA



ADVERTISERS & SPONSORS

MEDIA
KIT

ABOUT ME
Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
ullam in ex at urna gravida

 Pitches AUDIENCE

e Age: 25-34

. Media Kit o, 15K

Food, Lifestyle Followers

. . . 12K
 Testimonials & Reviews R

Email Subscribers
e Sponsored Posts

e Brand Partnerships
e Product Reviews 8 K

Average Views

STATISTICS




ADVERTISERS & SPONSORS

IDEAS

 Partners [Converge; Fox Soul]
* Content Adjustment [Ratings Guide]

Entrepreneur
Anthony and Marlie Love
Traveling While Black




Ready To Grow Your Audiences?

Do one idea for each category:
* Target audience

* Prospects and Customers
* Champions

* Media

 Advertisers & Sponsors

Resources
https://bit.ly/CEXaudience

Let's Connect

Ann Gynn
ann@GForceCommunication.com
@AnnGynn on LinkedlIn



mailto:ann@GForceCommunication.com
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